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SUMMARY
Television has, in a matter of less than a decade, become a dominant
force on the American scene, rural as well as urban. Its impact on rural
life has been such as to alter profoundly the leisure-time patterns of
rural men and women and to influence greatly their use of other media
of communication. The television use and preference patterns of adult
persons in rural areas of the state may be summarized as follows:
1. On weekdays, there is only one peak viewing period for rural
men—from 7 to 10 p.m. Between 8 and 9 p.m. as many as 90 percent
of the men interviewed from television homes were watching their sets.
The peak viewing time for women on weekdays is the same as that for
men. Women, however, exceed men in the television audience, relatively,
at almost every period of the day.
2. The Saturday viewing habits of men differ somewhat from their
weekday patterns in that more of them use their television sets during
the pre-evening hours—between 12 noon and 6 p.m. In contrast, fewer
women view television on Saturday afternoon than during the week.
3. More men use their TV sets on Sunday afternoon than on week-
day or Saturday afternoon, but fewer of them watch on Sunday evening
than on weekday or Saturday evening. Women do not show as distinct
a pattern in this respect, although there are fewer rural women in the
television audience on Sunday evenings than at that time on Saturdays
or weekdays.
4. There is at least one major difference in television viewing pat-
terns of rural people in North Louisiana and those in South Louisiana.
This difference is in time preferences. North Louisianians use television
more before 6 p.m. and South Louisianians more after this hour.
5. Rural men prefer sports telecasts above all other programs, with
comedy programs being their second choice for viewing fare. Rural
women name "comedy" programs as their first viewing preference and
"mystery" programs as their second choice.
6. Although rural adults do not rank informational and educa-
tional programs high among their viewing preferences, about three-fifths
of them regularly view agricultural programs. The men were especial-
ly interested in programs dealing with farm enterprises, while the women
favored cooking and food preservation programs.
7. Most rural persons prefer to view agricultural programs between
6 and 8 p.m. Their second time preference is during the noon hour.
8. Television has drastically reduced the time rural people devote to
radio, movies, and reading.
9. The majority of rural non-TV owners in the primary viewing
areas of television stations cite economic factors as the reasons they have
not acquired a set.
Television in Rural Louisiana
Alvin L. Bertrand and Frederick L. Bates
INTRODUCTION
Few inventions have been received more enthusiastically by farm
and nonfarm people alike than television. In the period 1950 to 1956,
half of the farmers in the United States bought television sets.^ The per-
centage of Louisiana farmers owning television sets has not been de-
termined for a recent year, but close to two-thirds of the households in
the state were equipped with sets in 1956.^' This is a phenomenal increase
in the light of the relatively high cost of television and as measured by
farmers' acceptance of certain other technological innovations. The rapid
increase in the use of television has placed it alongside the radio and
the press as a medium by which information and ideas can be com-
municated to masses of rural people. In this sense it has a great po-
tential for revolutionizing social life in rural areas of the nation.
Extension and other agricultural workers are aware of the potential
of television as an educational medium and in some instances have
moved into the field in an experimental way. These pioneers have found
that there are many important questions which must be answered be-
fore more effective use of this means of communication can be made.
The present study w^as designed to provide the answers to some of
these questions.
In preparing this report, the authors wish to stress that television
is growing at a phenomenal rate. Its dynamic nature has been described
by one scholar as follow^s: "We are concerned with a precocious, modern
prodigy whose vital statistics . . . are out of date even as they are
recorded."3 The fast-changing nature of television makes it probable that
certain changes have occurred since the present survey was completed.
This does not invalidate the report, as the trends and patterns described
are strongly indicative of present trends and patterns. The report also
provides a bench mark for later comparative studies.
^A.lvin L. Bertrand, Trends and Patterns in Levels of Living of Farm Families in
the U. S., Washington, D.C.: Agricultural Information Bulletin 181, Agricultural
Marketing Service, U.S.D.A., February 1958.
^U. S. Television Households by Region, State, and County, New York: Advertis-
ing Research Foundation, March 1956.
^Charles A. Siepmann, Radio, Television, and Society, New York: Oxford Uni-
versity Press, 1950, p. 317.
Objectives of the Study
The general aim of the study was to determine the effectiveness of
television as an educational medium for reaching farmers and home-
makers. Specific objectives were: (1) A determination of the television
viewing habits of rural men and women in the state; (2) a determina-
tion of the viewing time preferences, program preferences, and other
vicAving preferences of this group; (3) a determination of the comparative
use of television and radio by rural families. The study was also designed
to shed light on certain hypotheses relating to the personal adjustment
of individuals which might come about because of television. For ex-
ample, insight was sought on such queries as: (1) Has television affected
the routines of work and recreation of farm people? (2) Has it changed
their reliance on other sources of farm and home information?
Methodology
In planning the study, it was evident that only areas within the
range of television stations could be sampled. Fortunately, at the time of
the study, the summer of 1956, Louisiana had seven cities with television
stations. Six of these were strategically located in terms of the farm
areas of the state, and it was decided to interview persons living within
the viewing range of the television stations of each of these cities. The
seventh city, New Orleans, was omitted because of its comparative size,
its metropolitan characteristics, and its peripheral location agriculture-
wise. The six cities selected—Shreveport, Monroe, Alexandria, Lake
Charles, Lafayette, and Baton Rouge—were well located to represent
the contrasting cultures of North and South Louisiana and the various
type-of-farming areas of the state.
An area sampling procedure was selected as the most appropriate
for the purposes in mind. Areas within a radius of 30 miles of each of
the cities selected were plotted on a map of the state. These areas were
roughly equivalent to the primary, or good reception, range of the tele-
vision stations. The townships in these sectors were numbered con-
secutively and random sampling numbers were used to select certain
townships for complete enumeration. Estimates of the proportion of
the state's rural population in each sample unit served as the basis for
varying the sample rate. Enough townships were selected in each area
to satisfy pre-determined requirements of proportionate representation of
the six sample areas in the total sample. The resources available for the
study determined that approximately 600 schedules could be taken.
Enumerators were instructed to call on every household in each sample
township and to obtain schedules from non-television households as
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well as from television households. The non-owners represented a sub-
sample planned as a control group to determine attitudes of non-tele-
vision owners toward television.
Altogether, 485 persons in television households and 104 persons in
non-television households were interviewed. The breakdown of the
sample population by survey area for both groups is shown in Table I.
TABLE I.—Distribution of the Sample Populations by Survey Areas
Persons Interviewed
Survey Areas In TV Households In Non-TV Households
Numbe) Percent Number Percent
All Areas 485 100 104 100
Shreveport 75 16 17 16
Monroe 118 24 17 16
Alexandria 40 8 11 11
Lake Charles 33 7 12 12
Lafayette 122 25 18 17
Baton Rouge 97 20 29 28
Description of Sample Population
A brief description of the sample population is included to aid the
reader in making interpretations of the data presented. Of the inter-
viewees from television households, 183, or 38 percent, were men ^vhile
302, or 62 percent, were women. This preponderance of women reflects
their more general availability for interviewing. In this regard, it Avas
felt that housewives were more reliable sources of information regarding
family television habits and, therefore, their over-representation in the
sample would not present a problem. Approximately one-half of the
persons from non-television households ^vere male.
Less than one-fifth, 18 percent, of the persons intervie^ved from
television households were Negro, but 47 percent of the intervie^vees
from non-television households were from this racial group. The latter
pattern is probably a reflection of the generally louver economic status
of rural Negroes, more than anything else.
The age classes of respondents are what one might expect of adult
household heads and homemakers. The concentrations are in the age
groups from 20 to 50. Among non-television household intervie^vees the
age pattern is somewhat different, with heavier concentrations in the
older age classes. This phenomenon can be partly explained in terms of
income and habits of older people. Table II shows the age of interviewees
by 10-year intervals.
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TABLE II.—Age of Interviewees in Television and Non-Television Households
Persons Interviewed
Age Classes In TV Households In Non-TV Households
P6TC6Tlt Nun I l)C7^ PCTC671
1
All Persons 485 100 104 100
Under 20 years 85 17 3 3
20-29 116 24 17 16
30-39 115 24 18 17
40-49 84 17 14 14
50-59 54 11 16 15
60 and over 31 7 36 35
The interviewees' educational attainment reflects the generally low
education of the rural population of the state. However, it is quite
noticeable that television owners have more formal education than non-
owners. Although approximately one-fifth of the persons from television
households had completed less than five years of schooling, as many as
two-fifths of the persons from non-television households had not gone as
far in school as the fifth grade. Educational differentials are more
pronounced at the high school level. Nearly two-fifths of the interviewees
from television homes had at least a ninth grade education, but only a
little more than one-fifth of the interviewees from non-television homes
had this much schooling. (See Table III.)
TABLE III.—Educational Attainment of Interviewees in Television
and Non-Television Households
Years of Schooling
Persons Interviewed
In TV Households In Non-TV Households
Number Percent Number Percent
All Persons 485 100 104 100
0-4 94 20 42 40
5-8 151 31 35 34
9-12 179 37 23 22
13 and over 60 12 ' 4 4
Unknown 1 * 0
*Less than 1 percent.
All interviewees except 25 were heads of households or spouses of
heads of households. The remainder were adult sons or daughters of
heads of households.
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Description of Television Sets in Rural Homes
Certain facts about the television sets owned by respondents are
of interest as background information. At the time of the survey, one-
eighth (12 percent) of the sets owned were less than six months old
and 18 percent were from six to twelve months old. Approximately 30
percent were from one to two years old and 21 percent were two to
three years of age. One out of every 10 interviewee households had a set
from three to four years old, while the remainder, 9 percent, owned sets
at least four years of age.
The majority (79 percent) of the sets in interviewee households had
a 21-inch screen. Some 13 percent of the sets had 17-inch screens, and 5
percent had screens larger than 21 inches. Only 3 percent of the sets
had screens smaller than 17 inches.
Nine out of every 10 sets were operated with outdoor antennas. Ten
percent of the sets equipped with outdoor antennas had a mechanical
device for rotating the antenna.
All interviewees from television homes were asked to rate the qua-
lity of the reception they experienced. Almost two-fifths (37 percent)
said their reception was "very good," and 44 percent responded that their
reception was "good." The judgment of about one-fifth of the inter-
viewees was that they had only "fair" reception. Only 2 percent of the
individuals in this sample group classed their reception as "poor."
TELEVISION VIEWING PATTERNS
The fact that television viewing is closely associated with the time
of day is well known to all familiar with television programming.
Variations in peak viewing periods are reflected in the premium prices
charged to advertisers for certain "spots." In the light of this fact, it was
hypothesized that the television use patterns of rural people would re-
flect their daily round of activity. The discovery of periods of peak
viewing was one of the major aims of the present study.
In studying the findings of this survey, the reader should be aware
of the fact that a "typical television day" like a "typical radio day" is
a fictional representation. Viewing patterns may vary because of such
things as weather conditions, special events, and news breaks, which
modify programming. However, these occasional variations in program
schedules have little appreciable effect on the long-time viewing patterns
of rural people.
Much of the information presented is broken down by the two
major cultural regions of the state. This breakdown is to make it pos-
sible for persons from North and South Louisiana to appraise their
local situation with regard to television patterns, and to compare
it with that oi the rural population in other parts of the state and
nation. Certain data are presented by sex and race because of signif-
icant differences along these lines.
Each person interviewed whose home was equipped with a tele-
vision set was asked to report the times at which he or she viewed
television regularly during the week, on Saturdays, and on Sundays.
Their responses were recorded by quarter-hour periods (to coincide with
customary program schedules) and graphed. Percentages were computed
on the basis of the total number of interviewees in each sample group
in each area, and comparisons and analyses were made accordingly. On
the charts, each quarter-hour period is connected to the one following
it by a continuous line to form a viewing curve.
Comparisons are made where possible between radio and tele-
vision patterns of use. In this regard, a study made in 1948 provides
information on what might be termed the pre-television, radio listening
habits of rural Louisianians.^ Questions pertaining to current radio pat-
terns were included in the field schedule for the present study.
Weekday Viewing Patterns
The time available to farm men and women for viewing television
is limited by their daily round of activities in the home and on the
farm. Unlike radio, which requires the use of only the auditory sense
and leaves the eye free to direct the work of the hands or the movement
of the body, television requires both visual and auditory attention. This
fact imposes more drastic time limits on the use of television than is true
of radio.
Weekday Viewing Habits of Men
Figure I shows the weekday viewing patterns of the men in the
sample areas. It can be seen that there is only one peak in their viewing
curve—from 6 till 10 p.m. This is in sharp contrast to the radio listening
pattern of farmers found in 1948, which had an early morning and a
noon peak period as well as a late evening one. The hour between 8 and
9 p.m. on weekdays is the most popular hour for farm men to view
television. During this hour, over 90 percent of the men living in tele-
vision equipped homes reported watching their sets.
In contrast to the earlier observed radio listening habits of men,
their television viewing builds up more gradually during the day.
However, it begins to rise sharply at about the same time (between 6 and
7 p.m.) as did radio. Television tends to hold its male audience for a long-
•Alvin L. Bertrand and Homer L. Hitt, Radio Habits in Rural Louisiana, Baton
Rouge: Louisiana Agricultural Experiment Station Bulletin No. 440, September 1949.
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PERCENTAGE RURAL MEN VIEWING TV ON WEEKDAYS
BY QUARTER-HOURS. 1956
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Figure L—Percentages of rural men from television households who reported
viewing regularly at specified times on weekdays, by major cultural regions, Louisiana,
1956.
er period of time in the evening. Of the men interviewed over half re-
ported regular viewing on weekdays between 10 and 11 p.m. In 1948
less than 10 percent of the men reported listening to the radio during the
same period.
Weekday Viewing Habits of Women
Because women's work location is generally in the home, greater
opportunity for television viewing exists for them. It can be seen in
Figure 2 that rural women make greater use of television than rural
men. In comparison with the results of the earlier study of radio listen-
ing patterns, it is apparent that the daily tasks of cooking, ironing, sew-
ing, etc., limit housewives' use of television more than they did her
use of the radio. This can be explained, of course, by the fact that radio
does not require visual attention.
The peak viewing period for women, as for men, is 6 to 10 p.m.
Women, however, exceed men in the rural television audience at almost
every period of the day. This tendency is particularly marked between
11
PERCENTAGE RURAL WOMEN VIEWING TV ON WEEKDAYS
BY QUARTER-HOURS, 1956
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Figure 2.—Percentages of rural women from television households who reported
viewing regularly at specified times on weekdays, by major cultural regions, Louisiana,
1956.
2 and 5 p.m., when from 25 to 35 per cent of tlie women reported
television viewing as compared to 5 to 15 percent of the men.
Comparisons of the radio listening habits of women in 1948 with
current television viewing habits suggest that an afternoon period of
relatively close attention to television has now been substituted for, or
is coupled with, an early morning period of radio listening. The report
of the 1948 study indicated that between 30 and 40 percent of the
women were listening to the radio during the hours between 9 a.m. and
12 noon. The present study shows that less than 10 percent of the women
in the sample group watch television during those hours on the typical
weekday.
An interesting difference between the television viewing habits of
men and women is the tendency for women to continue viewing
television later in the evening. Three out of five of the women from
television homes reported watching television from 10 to 11 p.m. Slightly
over half of the men reported viewing television at this time. The ex-
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planation for this pattern is not clear. It probably is related to several
factors, such as the selective appeal of the type of program presented
and the early morning work hours of men.
Saturday Viewing Patterns
The difference between weekdays and weekends in the work and
activity patterns of rural people necessitates study of the use of television
during both periods. Saturday, among rural people, has traditionally
been a day when the routines of the week are abandoned and a new
pattern of activity takes over. Such activities as visiting and going
shopping no doubt affect television viewing habits. For this reason all
informants were asked at what time they regularly used their television
sets on Saturday. The responses are summarized in Figures 3 and 4.
PERCENTAGE RURAL MEN VIEWING TV ON SATURDAYS
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Figure 3.—Percentages of rural men from television households who reported
viewing regularly at specified times on Saturday, by major cultural regions, Louisiana,
1958.
Saturday Viewing Habits of Men
It was found in the survey of radio habits made in 1948 that farm-
ers listened to their radios more on Saturday than on ^veekdays and
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that this increased listening was primarily an evening phenomenon. Rural
men used the radio less during the noon hour on Saturday than on week-
days, probably because many had gone to the community trade center.
The Saturday television viewing habits of rural men also differ
somewhat from their weekday patterns. More of them use their tele-
vision during the pre-evening hours—between 12 noon and 6 p.m.—on
Saturday than during the week. After six o'clock on Saturday, their use
of television differs only slightly from weekday patterns, but is more
pronounced than their use of radio was in 1948. The reason for the lat-
ter, no doubt, is the greater recreational appeal of television which
allows it to compete successfully with the movies and other forms of
entertainment.
PERCENTAGE RURAL WOMEN VIEWING TV ON SATURDAYS
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Figure 4.—Percentages of rural women from television households who reported
viewing regularly at specified times on Saturday, by major cultural regions, Louisiana,
1956.
Saturday Viewing Habits of Women
The same kind of male-female differences in television viewing
are observable on Saturday as were found during the week. Fewer wo-
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men, however, tend to engage in television viewing on Saturday after-
noon than on weekdays (about 25 percent on Saturday as compared to 30
percent on weekdays). This is in contrast to the habits of their husbands.
In the evening, after 6 p.m., relatively fewer women than men are
in the television audience on Saturday. Actually, the weekday and Sat-
urday viewing habits of both men and women differ only slightly. If a
generalization can be made it would be that men tend to view tele-
vision in greater relative numbers on Saturday than on weekdays while
women tend toward less viewing on Saturday. A second generalization
would be that there is a smaller difference between the number of men
and women in the television audience on Saturday between noon and
6 p.m. than on weekdays during the same period.
PERCENTAGE RURAL MEN VIEWING TV ON SUNDAYS
BY QUARTER-HOURS. 1956
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Figure 5.—Percentages of rural men from television households who reported
viewing regularly at specified times on Sunday, by major cultural regions, Louisiana,
1956.
Sunday Viewing Patterns
It is logical to expect that farm men and women would devote more
time to television viewing on Sunday. The responses of interviewees of
15
both sexes to questions about their Sunday television habits are sum-
niari/ed in Figiues 5 and 6.
Sunday Viewing Habits of Men
The fact that stands out with respect to the viewing patterns of men
is that more of them use their television sets in the afternoon hours on
Sundays (between 12 noon and 6 p.m.) than on weekdays or Saturdays.
For example, from 5 to 40 percent of all male respondents from tele-
vision homes reported viewing on Sundays as compared with 3 to 20
percent on weekdays and 5 to 30 percent on Saturdays. The men in-
terviewed also reported less television viewing in the evening hours on
Sundays than on weekdays and Saturdays. About three-fourths of them
reported viewing between 8 and 9 p.m. on Sundays, while almost nine
out of ten were watching their sets on weekdays and Saturdays.
Sunday Viewing Habits of Women
Women do not show as distinct a difference in viewing patterns be-
tween weekday and Sunday afternoons as do men; however, after 6 p.m.
PERCENTAGE RURAL WOMEN VIEWING TV ON SUNDAY
BY QUARTER-HOURS. 1956
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Figure 6.—Percentages of rural women from television households who reported
viewing regularly at specified times on Sunday, by major cultural regions, Louisiana,
1956.
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on Sundays, relatively fewer women are in the television audience than
on weekdays. This difference is even more pronounced than it was for
the men.
Differences Between Viewing Patterns in North and South Louisiana
Certain regional differences in television viewing patterns have al-
ready been brought out. These differences apparently relate to cultural
orientations in French-South Louisiana and the remainder of the state.^
The major difference in television viewing patterns in North and
South Louisiana is in time preferences. In general, North Louisianians
of both sexes make more relative use of television before 6 p.m. than do
South Louisianians. However, after this time, there are proportionately
more rural adults in the television audiences in South Louisiana than in
the northern part of the state. This pattern holds true for all days of the
week, although it is considerably more pronounced on weekends. For
example, on Sundays well over 80 percent of the interviewees from
television homes in South Louisiana reported watching their sets be-
tween 7 and 10 p.m., but only slightly over 60 percent of the North
Louisiana respondents said they were so engaged at this time. Differences
in church attendance practices in predominantly Catholic and in pre-
dominantly Protestant areas explain these variations, at least partially,
on Sunday. The reason for similar differences on Saturdays and week-
ends is not clear. Intimate knowledge of the cultures involved sug-
gests that one factor might be that television holds a somewhat greater
recreational value for South Louisianians.
TELEVISION PROGRAM PREFERENCES
Each person interviewed was asked to list his or her favorite tele-
vision programs in order of preference. They were also asked to specifical-
ly indicate the time they devoted to farm and home telecasts and the
time they would prefer to view this type of program. Their comments
are summarized in this section.
The first and second television program preferences expressed by
interviewees were combined and classified according to program type to
form a simple index of their over-all likes and dislikes. To illustrate this
procedure, 11 of the 183 men expressed a first choice for "drama" pro-
grams and 5 expressed a second choice for this type of program. Al-
together, 16 expressed a first and second choice, and this number repre-
sented 9 percent of all the men interviewed. These are the numbers and
percentages which appear in Table IV.
''See: Alvin L. Bertrand, The Many Louisianas: Rural Social Areas and Cultural
Islands, Baton Rouge: Louisiana Agricultural Experiment Station Bulletin No. 496,
June 1955.
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TABLE IV.—Television Program Preferences of Interviewees, by Sex
First and Second Program Preferences
Type Program Males Females
NutnbeT Perceut* Number Percent*
Drama 16 8.7 40 13.2
Mystery 39 21.3 .92 30.4
Comedy 50 27.3 115 38.0
News 14 7.7 18 6.0
Music 3 1.6 2 .7
Religion 5 2.7 7 2.3
Infor. & Edtic. 3 1.6 15 5.0
Sports 88 48.1 25 8.3
Serials 3 1.6 45 14.9
Variety 14 7.7 34 11.3
Quiz 18 9.8 - 57 18.9
Movie Plays 0 4 1.3
Panels 6 3.3 12 4.0
Children 2 1.1 5 1.7
Westerns 40 21.9 45 14.9
Give Away 7 3.8 33 10.9
Hill Billy Music 2 1.1 7 2.3
Others 4 2.2 -2 .7
No Answer 52 28.5 46 15.2
* Percentages show the pe^rentage of interviewees expressing a first or second choice and
therefore do not add to 100.
It is apparent that sports telecasts were the most popular television
programs with men. Comedy programs were second in order of male
preference, and "Westerns" were third. In contrast, the first preference
of the women interviewed was for comedy programs, while their second
choice, interestingly, was mystery programs. "Quiz shows" ranked third
as a program preference of this sex group. Approximately 15 percent of
the women expressed keen interest in "Westerns" and only 8 percent
placed sports broadcasts among their first or second program preferences.
Significantly, the above findings suggest that quite different tele-
vision preference patterns prevail for rural women and men. This fact
leads to speculation regarding the prevalence of conflict situations and
authority patterns related to the use of this innovation.
INTERESTS AND PREFERENCES RELATING TO
AGRICULTURAL TELECASTS
The responses of informants show that informational and edu-
cational programs rank low among the general viewing preferences of
®For a discussion of status and role and how they relate to power and conflict,
see: Kingsley Davis, Human Society, New York: The Macmillan Co., 1949, pp. 83-117.
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rural men and ^vomen. This is understandable in terms of the specialized
and non-entertainment orientation of these telecasts. It is perhaps sig-
nificant that any rural viewer would rate them as his first or second
choice for a program.
The Agricultural Program Audience
It should be encouraging to agricultural workers to learn that more
than three-fifths of both the male and female respondents regularly
viewed agricultural programs, even though they ranked informational
and educational programs low in terms of their over-all program pref-
erences.'
When men and Avomen were asked about their preferences for
future agricultural and homemaking broadcasts a rather general picture
emerged. Men in the sample group expressed their strongest preference
for programs on farm enterprises, mentioning crops, livestock, poultry,
znd dairying topics in that order. Other farm topics such as farm man-
agement, soil conservation, disease and pest control were also mentioned,
but not as prominently. The ^vomen intervie^ved expressed strongest
interest in programs dealing with cooking or food preservation. Their
second preference was for information on serving and handicraft work.
The findings Avith regard to agricultural programs make clear the
importance of careful planning for telecasts devoted to agricultural
topics.
Television as the Preferred Medium for Farm News and Market Reports
It is of value to agricultural ^vorkers to know ^diich communication
medium is preferred as a source of farm news and market reports. For
this reason respondents were asked ^viiat communication source they
preferred for such information. The ansAvers have been tabulated and are
presented in Table V.
The great majority of both races and sexes preferred television
as a source of farm news and market information. This preference is so
preponderant as not to need further elaboration.
Time Preference for Farm and Home Programs
In order to determine the time preferences of rural people for farm
and home telecasts, respondents ^vere asked to indicate ^vhich hours of
the day they would prefer such programs to be scheduled.
'A study bv Charles B. "Ted" Carroll, Caddo Parish County Agent, of the rural
audience for his extension television program validates this finding. Carroll concludes
that the daily county agent television program is justifiable on the basis of its audience
follow-through. This study is recommended to all agricultural ^vorkers of the state
who are interested in reaching the masses of rural people. (Unpublished term paper
submitted to Dr. Malcolm C. Gaar, Professor, Vocational Agricultural Education,
Louisiana State University.)
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TABLE v.—Interviewees' Preferred Source of Farm News and Market Information,
by Race and Sex
referred Source
of Farm and
Alarkel News
White Nonwhite
Male Female Male Female
No. Percent No. Percent No. Percent No.. Percent
All Persons 149 100 249 100 34 100 53 100
TV 131 88 208 84 30 88 44 83
Radio 11 8 15 6 1 3 5 9
Other 5 3 13 5 0 3 6
No Answer 2 1 13 5 3 9 1 2
By far the most popular time for such telecasts is between 6 and
8 p.m. in the evening. Approximately 45 percent of the interviewees
expressed a preference for this time. The noon hour is the next most
popular time period among rural viewers, and the early morning hours
prior to 8 a.m. are third in order of preference. Seasonal variations in
time preferences indicate an inclination to favor the evening hours in
the fall and winter and the noon hour during the spring and summer.
These variations are only minor, however, and time preferences seem
to remain fairly consistent throughout the year. Apparently the least
desirable time for telecasts to rural areas is the period between 8 a.m.
and noon.
THE IMPACT OF TELEVISION ON SELECTED
LEISURE-TIME ACTIVITIES
Many studies have shown that television has revolutionized the
leisure-time activities of those who have access to this medium of com-
munication. ^ The findings of the present study show that farm people,
like their urban cousins, have changed certain of their recreational
and educational activities because of television. These changes are de-
scribed in the discussion which follows.
Changes in Radio Listening Habits
Each respondent was asked whether or not television had changed
his or her radio listening habits. These responses are summarized by race
and sex in Table VI. In this connection, it is important to know that 95
percent of the interviewee households equipped with TV also had a
radio set.
^Leo Bogart, The Age of Television, A Study of Vieiving Habits and the Impact
of Television on American Life, New York: Frederick Ungar Publishing Company,
1956.
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TABLE VI.—Interviewees Changing Their Radio Listening Habits Because
of Television, by Sex and Race
Radio Habits
Liiiangeu oy i Vr
White Nonwhite
Male Female Male Female
No. Percent No. Percent JMO. Percent No. Percent
All Persons 149 100 249 100 34 100 53 100
Yes 102 68 182 73 21 62 38 72
No 46 31 67 27 11 32 15 28
No Answer 2 6
The majority of respondents of both sexes and races said that
television had altered their radio listening habits. However, the various
sex and race subgroups have been affected differently. More women
than men answered that their habits had been changed, a finding which
seems to relate to type and place of work. Fewer Negroes than whites
said that their habits had been changed. This difference is believed to be
the partial consequence of radio stations in the sample areas which
cater to the Negro audience. No television stations are selective in their
programming in this way.
Television apparently has drastically altered the times during which
radio is used. This fact was indicated in the preceding discussions
comparing television and radio listening habits of rural Louisianians.
Respondents reported their radio listening is now concentrated in the
morning hours, with the highest percentage listening between 6 a.m. and
9 a.m. This pattern can be understood since many television stations
are not on the air at this time and because it is a period of activity in
the home and on the farm. During the rest of the day radio listening de-
clines steadily. From noon to 2 p.m. only 14 percent of the respondents
reported listening to the radio, but 50 percent of them reported viewing
television. After 7 p.m., only 9 percent of the respondents who owned
television sets reported listening to the radio regularly, while 96 percent
reported looking at television some time during the evening.
The above makes it clear that there are definite patterns for the
use of television and radio in the home equipped with both. When it is
a matter of choice, television will usually take precedence over the radio.
^
Thus radio has its peak use in the early morning and its low period
of use in the late evening, with television use being just the reverse.
To further explore this phenomenon, all respondents were asked
®The same effect of TV on radio listening was reported in a study of a rural
area in Missouri. Herbert F. Lionberger, Television Viewing in Rural Boone County,
Columbia: Missouri Agricultural Experiment Station Bulletin No. 702, 1958.
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to list their radio program preferences. A basic finding as a result of
this query was that many persons either did not listen to their radios
or allocated very little time to them. The majority of both men and
women who had definite radio program preferences said they had a
first preference for news and weather broadcasts and a second preference
for musical programs. Religious programs were favored by the third
largest percentage of respondents.
Changes in Movie Attendance and Reading Habits
Movie attendance in rural areas seems to have decreased considerably
with the advent of television. Over half of the respondents said that
television had affected their movie attendance habits. Females of both
races reported their movie habits had changed in greater relative num-
bers than males. (See Table VII.)
TABLE Vll.-Interviewees Changing Their Movie Habits Because of Television,
by Sex and Race
Changed by TV? Male
Movie Habits
All Persons
Yes
No
No Answer
No. Percent
149 100
87 58
60 41
2 1
White
Female
No. Percent
249 100
151 61
98 39
0
Male
No. Percent
34 100
16 47
16 47
2 6
Nonwhite
Female
No. Percent
53 100
26 49
27 51
0
Changes in reading habits were also attributed to television. As
many as two-fifths of the respondents of both sexes and races said their
reading habits had been affected.
The majority of those persons indicating how their reading habits
had changed said they read less than before or now confined their read-
ing almost wholly to newspapers. This finding has significance for
farm and home agents, in terms of the dissemination of information to
farm men and women.
In conclusion, it may be noted that the patterns described above
are similar to the findings of numerous studies. The reader interested in
summaries of these studies is referred to the publications of the National
Project in Agricultural Communications, Michigan State University,
East Lansing, Michigan, and to the publications of the Division of Field
Studies and Training of the Federal Extension Service, Washington 25,
D. C.
9Q
NON OWNERS' USE OF TELEVISION AND THEIR
FEELINGS ABOUT IT
It T\'as brought out in the introductory section of this report that 104
persons from non-TV households Tvere intervie\vxd. These persons ^vere
asked certain questions to determine their use of and feelings about this
ne^\' means of communication. Their responses to the questions asked
are summarized belo^v.
The first question asked of non-owners w'as whether thev vie^ved
TV regularly at some nearby place. Interestingly, as many as t^vo-fifths
of them said they did. Those ansTvering this question in the affirmative
^\ere questioned further to find out ^vhere they vieu'ed. All except six
of the 41 persons involved said they ^vcnt to a friend's or a relative's
home nearby. The six others were in the habit of going to a commercial
establishment featuring T\' for their vie^ving.
A further question asked non-o^vners dealt with their plans for
purchasing sets in the future. Since all respondents lived within the
primary broadcast range of at least one T\^ station, the factor of recep-
tion ^vas not a critical one. Nearly one-third of this sample group re-
ported they had thought of buying or Tvere planning to buy a television
set. Those persons saying they were not planning to do so ^vere queried
as to the reason for their not planning to get sets. The great majority of
this group cited economic reasons for their answer. In their words they
"couldn't afford one" or "didn't have the money." Only five persons ex-
hibited attitudes ^diich were definitely negative to T\'. These five
claimed they "didn't need" or "didn't Tvant" a television set.
It is of interest that 93 percent of the non-TV o^vners did have a
radio in their homes. This fact indicates that they have experience with
a mass media type of communication and suggests that they might ac-
quire television sets ^vhen conditions permit.
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